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Bisnode
at a Glance

Bisnode is one of Europe’s
leading suppliers of data &
analytics. We deliver integrated and quality assured
data, as well as developing

decision-making platforms
to help businesses automate their business processes and make data
driven decisions.
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Bisnode in Numbers

18
Operations in

Bisnode Business
Information Group AB
…is a Swedish public limited liability
company. The company’s governance
is based on The Swedish Companies Act
and The Swedish Corporate Governance
Code. As Bisnode is not a listed company,
there are no requirements to comply
with The Swedish Corporate Governance Code but our corporate governance is aligned where
appropriate.

countries

Sweden

2 069
Bisnode
Employees

528

Bonnier
Holding AB

Revenue:
3 555 MSEK
EBITA
397 MSEK
Adjusted EBITA 424 MSEK
Liabilities
3 200 MSEK
Equity
2 809 MSEK

Stockholm

Employees
Sweden

1 085

Bisnode
Ownership

Employees
International
Markets

Denmark, Norway, Belgium, Finland, Poland,
Hungary, Czech Republic, Slovakia, Slovenia,
Serbia, Croatia, Estonia, Bosnia- Hercegovina
and Macedonia.

70%
Ratos AB

456

Employees
DACH

Germany, Austria, Switzerland
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53,3%

Men

46,7%
Women

30%

Financial summary

Our headquarters
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Smart Data is
Relevant Data

Customer Lifecycle

1

We synchronize information from hundreds of suppliers, and through our strategic partner Dun & Bradstreet we have
access to the world’s most comprehensive business directory. Our vast sources
of accurate and quality-assured data are
analyzed according to our customers’
needs. All information is managed and
analyzed based on a number of decision
rules and for us it is important and prioritized with the safety of our customers
and to manage sensitive information in
confidence.

5

Bisnode at a Glance

Data is smart when it drives good decisions and transactions for the customer.
At Bisnode we talk about going from big
data to smart data. By that we mean
when all data that is created is of high
quality, provides analytical insights
and is on time, it provides the ability to
make smart decisions and create good
business. When using smart data that
shows who you should talk to, about
what and when it can drive any business
to make better decisions and marketing
strategies.

2

Identify, target and
reach new customers.
Bisnode applies predictive analytics and advanced data science to
help in identifying potential prospects and supporting with targeted omni-channel communication
to reach the potential prospects.

Monitor the risk
associated with a
potential new customer.
Bisnode provides real time credit
decisioning and compliance
checks through modern APIs.

3

4

Grow the business
with existing customers.
Bisnode provides integrated data
management services enriched
with predictive variables and
signals that enables us to engage
the right customer with the right
message at the right time.

Improve customer
satisfaction.
Bisnode helps identify potential
churn candidates allowing proactive engagement with customers at risk.
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Bisnode Enables
Customers to Make
Smart Decisions
Customers of Bisnode all face the same
main challenge as the majority of other
companies: to find growth. The macro
economic trend triggers the need to actively seek growth opportunities. In order
to find that growth, companies turn to
Data & Analytics.
Bisnode cover all different industries from
e.g. banking, telecom, utilities, media,
retail and professional services, as well
as the public sector. Common across all
verticals is the challenge in reaping the
benefits of the underlying positive development in our market.
We constantly develop and refine
ourselves as well as our offering to the
market within the area of Risk and Credit,
Business Information and Data-driven
Marketing, in order to help companies
to find and manage their customers
throughout the customer lifecycle. Given
all the above we at Bisnode offer customers to;
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Enrich Your Data and Secure
Accuracy

Maximize Your Return on
Relations

Ensuring data quality in systems and
processes is the foundation for all other
developments aimed at data-driven
decisions. We are experts in matching
different and large datasets and deriving
insights from them.

Given our objective to help customers
drive revenue we support them in their
customer relations and throughout the
customer lifecycle.

Use Smart Data to get the full picture
of your customers, business, risks and
opportunities.

We identify current accuracy and
completeness of the customer’s data.
We then clean the data and introduce
processes ensuring automatic up-dating
of data over time hence avoiding the
same problem occurring in the future.
After which we can enrich their data
by adding information the customer
lack. On top of this we can also help
our customers to adhere to rules and
regulations with regards to refining and
safeguarding data.

Use Smart Data to target new customers, drive sales, optimize risk and build
long-lasting customer relationships.

Automate Your Day-to-Day
Business Decisions

Use Smart Data for more effective decisionmaking in your daily business operations.
Daily business decisions can to a large
extent be automated, to both save money
but also to improve accuracy. We have
taken this to heart and can provide automated services in marketing, risk and
credit monitoring as well as integrating
the customers’ business processes with
quality data through improved master
data management services and real-time
integration to Bisnode interfaces.

CEO Words:

2017 – Resilience
and Agility Building
our Sustainable
Structure
2017 has been an exciting year.
We have focused on executing
our group-wide strategy set out in
2015, repositioned our brand and
worked hard on further developing innovative solutions for our
customers. We are in an era of
Smart Data, and as digital pioneers
we are looking to keep driving this
on-going digital transformation.

There is a huge untapped market
potential with a shift in focus to
more data-driven campaigns, guided by insights from location data
and analytics. This is our starting
point; an intriguing challenge that
requires our curiosity and creativity to make complex data easy,
user-friendly and accessible for all.
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Our Vision

Our on-going vision is to become the
most wanted partner for Data and Analytics in Europe. To realise this vision,
agility is the key word. Agility is the ability
of an organisation to renew itself, adapt,
improve quickly, and succeed in a rapidly
changing and turbulent environment.
Every day 16 000 billion megabyte of data
is created. It’s an almost incomprehensible number and it requires us to stay
agile, flexible and adaptive to keep our
position as digital pioneers. Smart data is
all about seeing behavioural patterns and
anticipating possible reactions.
Customers today expect personalized
and unique offerings. Individualized
customer experiences create a distinct
market advantage and we are constantly
analysing data to build a better product,
spot trends and develop personal recommendations. These are all significant, yet
exciting challenges that trigger us to continuously strive for a place in the forefront
of the data and analytics market.

Repositioning our Brand

During the year we have executed our
group-wide strategy, set out during 2015.
The strategy aims to consolidate the
organisation into One Bisnode, and reposition Bisnode by modernizing our product and solution portfolio as well as our
brand. During the year this has included
the launch of a number of new products,
such as Bisnode RiskGuardian Suite,
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Bisnode Consumer Intelligence, Omnichannel targeting, Compliance offering
and D&B Credit from Dun & Bradstreet. Innovation events such as “Sprinnovations”,
Hackathons, Coder Dojos and innovation
contests are also great examples of a
more modern and repositioned Bisnode.
I’m especially happy to see that our new
strategy is appreciated among our coworkers. We continue to break records with
our engagement survey, Bisnode People
Voice, where we saw an increased en
gagement index from 77 to 79 during 2017.
With this result we continue to break industry benchmark. This is a very pleasant
sign that people like working at Bisnode,
even if we are striving for constant
improvement. Our ambition is to be the
most attractive employer in our industry
and we strongly believe that responsibility, transparency and a pronounced sustainability framework are three important
factors for attracting and maintaining top
talent. A sustainable model also applies
for our means of marketing, where
we launched Bisnode.com in several
countries and focused even harder on
digitalizing our customer journey. Furthermore, our acquisitions of Global Group
and Swan Insights have strengthened our
market presence in data for consumer
marketing as well as big data capabilities,
both play a very important role in the
transformation of Bisnode.
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Embracing Digital
Sustainability

Over the last years we’ve been working
to create a solid foundation on which
to build our sustainability work. Actions
from the previous year (2016) such as
signing the UN Global Compact, producing our first Group Sustainability Report
and appointing a Group Sustainability
Manager, were all important steps in designing a sustainable foundation for our
organisation. Initiatives during 2017 are
extensions of these initial sustainability
efforts and include a strong focus on our
values and leadership principles. We have
worked hard to integrate the economic,
social and environmental values across
our organisation with the motivation to
bring each and every principle of the UN
Global Compact to the table.
The most important topic for us by far
is the handling of personal data and
customer information. Being experts at
smart data, we also need to be experts
at safe and secure handling of all form
of personal data. The General Data
Protection Regulation will apply from
May 25, 2018. Since mid-2016, we have
invested in a company-wide GDPR project
to ensure our own compliance, while
being able to help customers becoming
compliant through our new products and
offerings. During 2017 we have continued
to ensure necessary means and resources to meet the new legal frameworks
regarding privacy and integrity. We see
the new EU reform as a big step towards
a digital single market strategy, opening
up possibilities for more streamlined
regional operations.
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Listening To our
Stakeholders

Last year’s sustainability report described
our conducted materiality analysis and
it’s process. Our ambition is to carry out
extensive stakeholder dialogues and
present an updated materiality analysis
every second year. Our materiality
analysis from 2016 therefore still serves
as our guiding compass in our strategic
sustainability work, where digital sustainability was on top of the list across
our stakeholder groups. This is also the
sustainability issue prioritized by the
Management Team.
The result from the materiality analysis
also showed our stakeholders’ claim for a
sustainable supply chain. During 2017 we
have appointed a new Head of Procurement who is responsible for coordinating
the Procurement process across the
group. During 2016 we initiated a pilot
project in Sweden, where we introduced
an online tool to assess and measure our
suppliers’ compliance with our Supplier
Code of Conduct. We were very pleased
with the results from this project and
we decided this year to implement the
self-assessment tool on Group level.

Magnus Silfverberg

CEO, Bisnode Group

Our Way Forward

Our joint sustainability efforts during the last
few years all indicate a new structure, a new
way of working and more integral solutions
across all sustainability areas. It is my great
honour to be able to present these collaborative initiatives here in our second Sustainability
Report. This year has been a continuation of
already initiated sustainability actions, with the
aim of detailed measurement, follow-up and
refined measures to stay aligned with overall
sustainability legislative demands and requirements from the public sphere.
Going forward we will continue to drive our
strategy towards One Bisnode with modernized
solution offerings and a repositioned brand.
We will also add a strong focus on growing our
premium customer segment and improving
our offering and service to them. Lastly, we
will keep strengthening the backbone of One
Bisnode, including processes, support systems
and common platforms. Resilient, yet agile.
That’s how we build our sustainable structure.

Bisnode’s
Sustainability
Journey
Over the last years Bisnode
has been working to create
a solid foundation on which
to build our sustainability
work. We have a clear
understanding that our
business has an impact
on the communities in

which we operate, that
Bisnode’s success is reliant on a healthy business
climate and that long term
sustainability is a substantial prerequisite for continued growth.
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Determining our Material
Sustainability Issues
Last year we
published our first
Sustainability Report in accordance with the Global Reporting
Framework (GRI) providing us with a
structured approach to work with sustainability issues intrinsic to our daily
operations. This year we have taken
an additional step in our reporting
by publishing the report in
accordance with the new
GRI Standards.

Working with and communicating sustainability issues that reflect our stakeholders’ interest, is essential for Bisnode.
This includes a transparent presentation
of the sustainability impact Bisnode has
in its value chain. In 2016 we conducted
a materiality analysis to understand what
sustainability issues matter most to us.
An important part of the materiality
analysis was to conduct dialogues with
key stakeholder groups. Listening to our
stakeholders has always been important
to us and is imperative for our continued
success and growth. To identify which
key stakeholder groups to conduct
dialogues with as part of the materiality
analysis, Bisnode mapped out people and
organisations that may be affected by or
affect our Business based on the parameters impact and interest.
The stakeholders with highest impact and
interest for Bisnode were part of the dialogues that were conducted via an online
survey where our stakeholders were asked
to prioritize the sustainability topics related
to Bisnode’s operations. The topics were
identified from a value chain perspective
based on the impacts related to Bisnode’s
activities, products and services.
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Stakeholder Group

Priority Areas
Digital sustainability

Board of Directors

Responsible consumption in
own operations
Digital sustainability

Employees

Customers

Responsible consumption in
own operations
Responsible consumption in
own operations
Increasing transparency

Owners

Increasing transparency
Community involvement

UN Global Compact

Bisnode has been a signatory member to United
Nations Global Compact, the world’s largest sustainability initiative, since 2015. Our sustainability
work is based on its ten guiding principles concerning human rights, labor rights, environmental
care and anticorruption.
Being a signatory to the UN Global Compact, Bisnode acknowledges the Sustainable Development
Goals. We have pinpointed four goals where we
can make a substantial positive impact: SDGs 5, 8,
9 and 13. The SDG-agenda will play an even more
central role in our sustainability work throughout
2018, and we will look forward to presenting a
more narrowed SDG-approach in our next sustainability report.
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Setting Boundaries for
Bisnode’s Sustainability
Work Going Forward
The results from the stakeholder dialogues were presented to the Group
Management team who defined the
materiality boundaries in a workshop
based on three levels: area of excellence,
focus areas and base level. The results
from this analysis formed the baseline for
our sustainability work and the content
of this report. This year’s report and
our on-going sustainability work is an
extension of last year’s work, and based
upon the most crucial sustainability areas
identified in the materiality analysis.

Next Step

We see our sustainability work as a journey; shaped by stakeholder demands, risk
assessments and group strategy based
on the rapidly changing market in which
we operate. In 2017 we have continued to
work towards setting a new sustainability
agenda. We have set new goals within
procurement and environmental performance. We will continue this process in
2018 together with formalising a strategy
and an action plan, keep setting objectives and hold ourselves accountable for
meeting our sustainability goals.
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Materiality pyramid
Area of excellence: The area
Bisnode shall be a leading actor in
Focus and business critical areas:
Top areas to focus on during the
year and to be highlighted in the
sustainability report
Hygiene level: Sustainability
issues that are considered
as hygiene factors

Areas of Excellence
Digital Sustainability

Focus and Business Critical Areas
Increasing transparency, Minimising energy use, Customer satisfaction, Retention and recruitment of employees, Responsible consumption in own operations.

Hygiene Level
Responsible handling of electronic waste, Emission
of greenhouse gases, Efficient and sustainable transportation of goods and people, Active work against
corruption, Sustainable supply chain, Safe and healthy
work environment, Diversity and equal opportunity for
employees, Training and education
of employees, Community involvement

Sustainability
Governance

With guidance from the
Board of Directors and support from group functions,
Bisnode’s CEO is the strategic leader on sustainability
issues. Together, we form
a progressive sustainability
leadership.
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Governance
Structure
While Bisnode’s CEO leads our
strategic sustainability direction
it is our Chief Human Resources
Officer who has overall operational
responsibility for sustainability
at Bisnode. Bisnode’s Group Sustainability Manager oversees the
day-to-day sustainability work including setting targets and measure our outcome to continually
improve our sustainability performance. To assist the sustainability
team in the implementation of sustainability activities throughout the
organization, ambassadors have
been appointed in each country of
operations. Each employee is also
included as a part of our Corporate
Governance, where everybody is
expected to take responsibility for
sustainable business practices in
their daily work.
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New Group Sustainability
Manager

Sustainability
Governance

A new Group Sustainability Manager,
Rahat Joshi, was appointed during
2017. As her forerunner she will coordinate and support the countries in their
sustainability work as well as working
with strategic sustainability at Group
level and sustainability communication.
For questions regarding this report
or Bisnode’s sustainability work,
please contact:
Rahat Joshi
Rahat.joshi@bisnode.com

Board of Directors

New CHRO To Drive the
Bisnode HR Agenda

CEO

Group functions

Chief Human
Resources Officer

Group
Sustainability
Manager

Region

Region

Region

During 2017 Bisnode appointed Cecilia
Westerholm Beer as Chief Human
Resources Officer (CHRO). Cecilia has
over 20 years’ experience in leading HR
teams, shaping an inspirational work
culture and transforming a strategic
people agenda into day-to-day HR
activities. She strives to deliver a topend employee experience and have the
best self-leaders to take Bisnode to the
next level.
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Our
Ambassadors

Austria

Elke Spehar

I’ve been working in the Bisnode Sustainability
Team since March 2017 and I’m really pleased
that our employer Bisnode is looking on this
important issue. So we are able to make a contribution to reach our common sustainability goals.
Together we achieve more!

Finland

Hanna Maunu

As sustainability ambassador the awareness of
climate issues has guided me and my actions in
everyday life, which means that I buy less and
recycle more. I also encourage people to charity in
private life and at work, by participating in different charity happenings.

Germany

Ulrike Pohl

Across Bisnode, we have sustainability ambassadors driving the
sustainability agenda across all
countries. Our ambassadors play a
key role in gathering data and necessary information to be included
in the sustainability report. They
have virtual monthly meetings
together with the sustainability
manager to discuss sustainability
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issues. During the fall the ambassadors met in a two-day face to
face workshop with the purpose
to facilitate and improve the data
collection process for the sustainability report. These joined forces
create an excellent stepping stone
for keeping track of data in order
to reach our goals and continuously building our future roadmap.

I have been supporting the sustainability topic for
Germany since 2016. I hope that something positive can be done for the environment step by step
if we become aware of what we consume year by
year and look for improvement.

Estonia

Kärt Kask

My hobbies are reading, skiing and other outdoor
activites. I have a 9- year old daughter and my
everyday goal is to set an example by doing small
things like reducing the usage of plastic bags.
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Hungary

Bernadett Erős

I am the Sustainability Ambassador of Hungary,
furthermore I work as HR Business Partner. The
development and environment are my passion. I
am really proud of being Sustainability Ambassador and I can support these topics in my country.

Estonia

Vilve Nõgu

Sweden

Christina Wedholm

Serbia

Dragana Obradovic

My hobbies are reading and handicraft. In order
to keep my “ecological footprint” as small as
possible - sorting garbage and non-use of plastic
bags is a part of my everyday routine.

Czech Republic
and Slovakia
Poland

Martin Šimáček

Zbigniew Chachulski

I am CFO of Bisnode Poland and have been
working with Bisnode for six years. My role
includes Coordinating, Administration & HR in
the area of sustainability. I am happy to work
with the sustainability report and I believe that
sustainable work environment breeds a healthy
and happy culture.

Switzerland

Christin Schmidt

It is our social responsibility as an individual as
well as a company to manage our business in
such a way that future generations can also meet
their needs and develop their potential. Bisnode is
one of the leading Data & Analytics Company with
great Solutions for its customers. As Ambassador
for Sustainability I will contribute to transfer this
great ambition to also become the most Sustainable Data & Analytics Company in Europe.

Croatia, Macedonia, Bosnia
and Herzegovina

Valentina Kuharić

From my point of view working with sustainability
is very important, while it is in our cultural DNA.
As an ambassador I would like to promote
sustainability even more in my country and the
Southern market by training and monthly information letters.

Belgium

Geert Dierckx
Denmark

Marianne Langhorn
Norway

Ann-Sofie Carlsen

I am proud to be a part of this Organization, and
to already have seen that the choices we have
made shows results.
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Slovenia

Manuela Bevčič

I am the Head of HR and Sustainability for
Bisnode Denmark and I have been working with
sustainability for the last two years in Bisnode
concentrating on the data collection for the Sustainability Report and to identify areas where we
in Denmark can work with sustainability.
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We Live our Values

Our Sustainability Framework

The success of Bisnode’s business is built on our values collaboration, curiosity, trust and customer focus.

Trust

Collaboration

We ensure quality
and integrity, at
all times and in
everything we do

Customer
Focus

Curiosity
We love being part
of the transforming world of data,
and make sure to
stay on top of it
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We create value by
being a part of the
ecosystems. The
closer we interact, the
better we become

Policies

Guidelines

Instructions

Policies are of
general nature and
state overall goals
and strategies
within Bisnode.

Rules outlining how
something should be
done and to which entity,
department or process
it is addressed.

Detailed steps or
work procedures
describing how
something could
be done.

Code of Conduct
Sustainability at Bisnode is regulated in
our Code of Conduct, based on the ten
principles of the UN Global Compact. The
Code summarises fundamental Group
policies and directives and contains
rules to uphold integrity, guarantee
safety and ensure sustainable business
practices from every point of view.
The Chief Human Resources Officer is
responsible for maintaining and updating
the Code of Conduct, while the Managing
Director in each country of operations is
responsible for implementing the Code

of Conduct. All new employees sign the
Code of Conduct, thereby adhering to
the requirements, principles and values
stated therein.
Bisnode is in the process of updating the
Code of Conduct. We will have the new
Code of Conduct ready in the first half
of 2018. Next year we will also conduct
e-learning with all employees to ensure
the implementation of the new Code.

Improving our Policy Structure
A continuous work of updating our Policies has been in progress during the past
years. During 2017, our Supplier Code
of Conduct, Anti Corruption Policy, Data
Privacy Policy and Travel Policy have

been updated. This work will continue
during 2018 to create an even more solid,
consistent and robust legal framework
for sustainability including training for
our employees.
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Risk assessment

At Bisnode, we understand that our operations are naturally associated with risk. Having a good
understanding of the risks, measuring and evaluating them provides the conditions for risk-informed
decisions that further contribute to creating opportunities as well as reaching our strategic objectives.
An important aspect of our governance involves continuous analysis and management of the risks
that may have an adverse impact on our ability to achieve its objectives. We have divided our risk
tendency in three main categories – External-related risks, Operational risks and Financial risks.

0

Cases of
Corruption
During 2017

Countering Corruption

External-related Risks

Operational Risks

External-related risks include macroeconomics, legislation and market
competition, where different preconditions
may apply for different countries of our
operation.

•

Product and technology development
are a crucial factor for Bisnode’s
long-term profitability. Failure in this
area poses a risk regarding customer
preferences, and we are continuously
working to modernise and digitalise
our offering as well as our sales and
delivery process.

•

Employee turnover is dependent on the
total experience we offer our people.
We take pride in constantly stretching
ourselves to find new ways of attracting
and retaining talent.

•

Cyber risks are a crucial factor to
consider in the rapidly changing market
industry of information technology.
Our ability to guarantee a safe and
secure handling of information is the
very core of our offering. Insufficient
data management where data is lost,
corrupted, or made available to unauthorized persons could lead to both
financial damage and loss of confidence
from Bisnode’s customers. As a result,
Bisnode works continuously to maintain
secure IT environments.

•

•

•
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Macroeconomics is always a potential
risk over which we have no control.
However, our macroeconomic risk
tendency is reduced by our vast geographical presence, our large customer
base and a wide range of services
and products.
Risks concerning legislation are related to laws and regulations governing
public sector information in each country. One of Bisnode’s key competitive
advantages is regulatory compliance
and we take great pride in the fact that
our data security routines are continuously up-to-date and in compliance
with applicable legislative frameworks.
For market competition, our risks are
often associated with the risk of declining business revenue or margins due
to the actions of a competitor. We have
a continuous process of building and
defending our competitive advantage.

Sustainability Governance

Financial Risks
•

We have identified primary financial
risks to be currency risk, interest rate
risk, credit risk and liquidity risk. For detailed information about financial risks
and financial risk management, please
refer to our Annual Report 2017.

Bisnode adheres to the highest standards of
business ethics. We are very conscious of the
culture we want to protect and nurture at our
company; we use honest methods when we do
business with clients, suppliers and other partners
and we make sure that our employees are familiar
with national legislation and Bisnode’s stands
against corruption, regulated in the Bisnode
Anti-Corruption Policy (p 17). This policy clearly
marks our zero tolerance on corruption, bribes and
other abuses of power. The Group Counsel is the
owner of the Anti-Corruption Policy. However, the
Managing Director of each Bisnode market has the
responsibility for ensuring that this policy is fully
implemented, managed and controlled within his/
her Bisnode Company.
Employees are encouraged to report any potential
breaches or deviations against the Anti-Corruption Policy. Such concerns are preferably brought
up with the local management, but can also be
reported through the anonymous Bisnode Group
Whistle Blower Function, implemented in 2016.
Our whistleblowing service is an early warning system to reduce risk. Employees can come forward,
safe in the knowledge that Bisnode will investigate
claims without risk of negative repercussions.
It is the Legal, HR and Security departments at Bisnode who are responsible for the handling of any
raised malpractices. During the year, Bisnode had
no confirmed cases of corruption.

Digital
Sustainability
Digital sustainability is not
only Bisnode’s number
one material sustainability
aspect. It is our very core
business in which all our
units work together to take
and maintain an ambitious
lead. The 16 000 billion
megabytes of data generated every day offers an
enormous potential – and
an enormous challenge.
At Bisnode, we constantly
try to improve, refine and

sophisticate the way we
handle data. This is how
big data is transformed in
to Smart Data. By constant developments of our
products and services,
we create solutions that
enable businesses to continuously keep up to speed
in safe and effective use
and handling of data. Our
translation of this is spelled
security, protection, privacy
and integrity.
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What’s What on
Protecting Data
Data Security

Bisnode Group Security is responsible for
protecting the company on every level.
This includes keeping our employees safe
at the office, protecting our company
assets and ensuring controlled access of
data while maintaining a high level of integrity. Our Security Handbook and Code
of Conduct constitute our framework for
data security, and provide important
guidelines to employees on how to ensure
optimum information security. We conduct
our own security tests on existing products.
We also use third parties for stress testing of new and already existing products.

Data Protection and Privacy

In the 2017 society, data protection,
privacy, security and integrity are vital
and of critical importance for Bisnode.
As vast amounts of information can be
accessible in cyber space, we are on the
mission of safeguarding this data. Our
clients rely on us to keep their data safe
and secure. All Bisnode data is safeguarded by encryption and latest generation
anti-malware. The systems are monitored
24/7 and we have effective policies and
procedures in place for authorisation to
gain access to the different systems and
information. The collection, use, retention,
safeguarding and disclosure of Personal
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Data is regulated in our Group Data
Privacy Policy from 2015. This policy is
planned to be revised during 2018.

Data Integrity

We know that access to information
increases efficiency in society. Therefore,
we encourage a transparent information
society in which businesses have the
best possible conditions for doing business while safeguarding the individual’s
right to privacy. It is our firm belief that
our society will get better and stronger,
more successful, equal and democratic
when there is a secure access to information of high quality. We use data security,
technology and IT security measures
to ensure that all Bisnode data is protected from corruption throughout their
life cycle.

It is our firm belief that
our society will get better
and stronger, more
successful, equal and
democratic when there
is a secure access to information of high quality.

Data Security

Data Protection

The protection of data from
unauthorised access

The s
 afeguarding and legal
protection of stored data

Data Privacy

Data Integrity

The appropriate and authorised use of data

Data accuracy and quality maintained throughout its lifecycle: the
opposite of data corruption.
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Aligning With
New Regulations

Rapid technological advancement has
made the current EU Directive 95/46 EC
out-dated. The new EU Directive General
Data Protection Regulation 2016/679
comes into force on May 25 2018 and
offers a more established, modern and
harmonised data protection framework.
During 2017 we have worked actively to
prepare for the new legal territory, which
affects every cell of our entire business.
We have continued our big GDPR program, which includes local projects in
every Bisnode market and group efforts
to establish and update essential routines
and guidelines throughout Bisnode to
ensure compliance. We have further
appointed a Group Data Protection Officer
(DPO) who took office in February 2017,
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with the core duty to secure that Bisnode
handles our data in a secure and compliant way.
The DPO is also responsible for a network
of DPO:s within all Bisnode markets.
The local DPO’s vary from in-house legal
representatives to designated operators
within data or product departments. The
network’s primary responsibility is to continue securing privacy after the big GDPR
program finishes in 2018. The network
will constitute a platform for continuous sharing of knowledge and securing
that we work in a similar manner. It also
serves as a reference group and reports
back to the Group DPO.

Incidents

During the year Bisnode
had 38 number of incident complaints regarding customer privacy
and data protection that were deemed
as significant by Bisnode. Four of the
complaints were recieved from regulatory
bodies and 34 complaints from outside
parties. To handle our incidents we have
incident response plans in place and our
updated Bisnodes Incident Management Policy supporting us with an
action plan to handle security
and privacy incidents.

Diversity and
Inclusion
Bisnode’ s ability to attract
and retain skilled people
is closely associated with
our power of innovation
and our capacity to offer
exciting projects that mean
something to wider society.
Our goal is to provide all
employees with opportunities to stretch ourselves
towards our common

goals and to continuously
develop and achieve their
full potential. Behind the
high-end Smart Data of
Bisnode are many invaluable people designing,
analysing, packaging and
delivering our products and
services. This chapter is
dedicated to them.
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Our Commitment
to a Diverse and
Inclusive Work
Environment
35%
of women in
managerial
positions

We are passionate about building a culture of inclusion and respect, where the
value of difference is not only recognised,
but also positively encouraged. Collaboration is essential for driving our ideas,
products and our operations forward and
we believe that we are smarter together.
When people from diverse backgrounds
and different points of view work together
we can create magic – for our people, our
customers and society. In a highly competitive market, we make Bisnode a place
where everyone can voice their ideas and
apply their abilities and skills to solve our
customers’ challenges.
Furthermore, a diverse workforce and an
inclusive workplace culture are attractive
to potential employees and provide
Bisnode with an edge when competing for talent and in retaining talented
people. Diversity and inclusion is a key
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component of our talent strategy, and it is
intrinsically tied to remaining successful
and competitive in today’s evolving marketplace. Focusing on creating a diverse
workplace with equal opportunities without regard to ethnicity, religion, gender,
sexual orientation, disability or age, is
vital for us in attracting top talent. That’s
why meritocracy rules at Bisnode - we
hire employees who love their jobs and
work at the best of their ability, regardless
of background and gender. We want to
offer a stimulating and engaging work environment with equal career opportunities
for all. We strive for gender balance at all
levels and in all the countries we operate.
Our endorsement to diversity and equality
is outlined in our Code of Conduct.

Cecilia Westerholm Beer

CHRO, Bisnode Group

46.7%

Women as a percentage of total
number of employees

Why Diversity & Inclusion?
A diverse and inclusive workforce is crucial to encouraging different perspectives
and ideas that drive innovation. It drives better insights,
better decisions, better

products and services and
ensures a skilled workforce
prepared for the future.

#metoo
In response to the #metoo
campaign given large
attention during the fall of
2017, Bisnode has adopted
a policy against workplace
harassment. The policy is an
addition to our non-discriminatory position stated in our
Code of Conduct and aims
to protect and nurture a
respectful company culture.
We expect everyone to
follow the policy and report
any misconduct or breaches
to their manager, local HR

representative, Compliance
Officer or submit a report
into our Whistle Blowing system. We want to stress that
we investigate any reports
of harassment, discrimination or workplace violence
and take corrective action
as required. During the year
Bisnode Group had one case
of discrimination, which
was reviewed by an external
consultant.
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Smart, Empowered
and Healthy People
As a digitally sustainable organization
we adapt to changing market conditions
at speed. We make fast decisions, implement fast, learn fast, and iterate fast. We
invest in our workforce, we develop our
learning agility so that our people continuously acquire new skills, learn from
experience, face new challenges, and
perform in a constantly developing culture - one that encourages collaboration,
innovation and risk taking. We are Smart!
Smart people create Smart Data. And
Smart Data creates smart decisions. We
are proud of our smart employees and
how their daily contributions, their innovation and creativity, influence the world of
technology - thereby creating a smarter
society. Smart people also require and deserve smart leadership. It is our constant
ambition to attract and retain the very
best talent on the market. This ambition
is executed through our employer branding strategy including a clear company
culture, a solid sustainable platform and
continuous efforts to simplify, modernize
and clarify our digital competence.
We believe this is the way to go to make
our people our competitive advantage.
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A Platform for Smarter
Connections

During 2017 we have developed a global
cloud-based Bisnode people platform.
The platform enables simple access to
reporting and analytics data to maximise
workforce hiring, retention and growth.
Expected value and output from the platform are improved processes, reduced
costs, better insight through Workforce
Analytics, GDPR compliance and a better
people experience. Also, having all people
processes aligned in all Bisnode markets
will reinforce our culture. Having selected
the system provider and started the discovery phase in 2017, the program will be
launched in early 2018.

Empowered, Balanced and
Healthy Employees

We are happy to have created a work
environment engaging exceptional people
with the right cultural fit making it possible to create great teams delivering on
our high ambitions. But performing at top
level is not possible without unwinding,
re-balancing and calibrating yourself on
regular basis. Therefore, we offer yoga
and mindfulness courses, massage ser-

vices as well as a health allowance, which
allows employees to proactively maintain
their health. These employee initiatives
vary from office to office, depending on
the local customs and rules of the countries in which we operate.
It is important for us to make sure that
our people feel safe. Our health, safety
and anti-harassment policies set the
routines for this. We continuously ensure
that all our offices are in line with country
specific health and safety regulations.
eleven of our countries has a formal joint
management-worker health and safety
committee in place and a total of 82% of
Bisnode Group employees are covered
by the committee’s work. The group-wide
Whistle-blower function is also a tool
for us to further facilitate health, safety
and wellbeing. In 2017, Bisnode received
9 complaints regarding labor rights
issues mainly related to litigations after
termination of employment. 7 of these
grievances were resolved during the year.
No grievances regarding environmental
impact, human rights or anticorruption
were reported.

Bisnode People Voice is our annual employee
engagement survey and the most important tool
for us as an organization to get an understanding
of the experience and engagement of working at
Bisnode, about our leadership and our strategies.
Our 2017 employee engagement survey showed
an improved result compared to last year in all
three indices, placing us above benchmark.

76
2016

78
2017

Team Efficiency Index: Indicates co-operations
within and between working groups, and the conditions to work efficiently and profitably.
Benchmark: 74

79
2016

81
2017

Leadership Index: Leaders capability, to articulate
and recognise employees and to work on confidence in the organisation.
Benchmark: 75

77

2016

79
2017

Engagement Index: Indicate the energy and
clarity in the organisation.
Benchmark: 77
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Training and
Continuous
Development
Our People Creates
our Culture

A couple of years back we involved our
people in all countries in defining a new
way of describing our culture – we wanted to know what mattered to them and
how to best describe us as a company.
At about the same time we involved our
leaders in describing our desired leadership style. The result is described in our
Core Values and our Leadership Principles. Together they set us apart from our
competitors and lead us towards how we
should act and be perceived.
Curiosity is the cornerstone of our
business. It is the quality that dares us
to pioneer to challenge the status quo,
keep on our toes and maintain our agile
position in the fast changing landscape of
Smart Data. Focusing on the learning and
development of our employees makes us
better equipped to meet and exceed our
clients’ needs.
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Constructive
feedback is the norm:

89%
of our people recieved
performance feedback

Our Leadership Principles

Leadership Principles

Courageous

In 2017 Bisnode took its next step in
its journey towards excellent leadership by crafting guiding principles
for our leaders helping in the transformation of managers into leaders
and clearly set the baseline for
expectations of leadership. To illustrate our approach to leadership more
than 100 leaders in 18 EU markets
participated at Leadership Summit.
The results were distilled into four
key aspects of leadership, tailored to
our needs today, and aligned with the

concepts of transformational and inclusive leadership. The principles aim
to be a guiding light to all our managers as they lead our people and shape
our strategy, culture and organization.
All of our leaders have participated in
a four-month training program under
the umbrella Leaders@Bisnode. With
our values – Collaboration, Curiosity
and Trust in mind, our goal is to keep
getting better and more successful
together.

Acting with confidence

Performance@Bisnode
Empowering
Leading with trust

One
Bisnode
Inspirational
Inspiring change

Accountable
Getting things done

The program is built around setting
priorities and continuous feedback.
Discussing priorities with the leader
forms the basis of setting OKR’s
(Objectives and Key Results). We use
OKR’s to stretch ourselves towards
our common goals and measure
our progress against our defined
key results.

We have left the yearly performance appraisal behind!
Today’s employees want frequent
feedback, open communication, and
collaboration with their peers. They
don’t see their managers as experts

in certain subject areas instead,
they look to their managers for
coaching and mentorship, and find
purpose through constantly learning
and growing on the job. To develop
high performers, managers must
be equipped to coach and empower
them. That’s why Bisnode are moving
away from the yearly performance
appraisal and towards training our
managers to coach the employee in
his/her individual development and
ensure it is aligned with the need of
the company. We call it Touch Points
– to be held at least four times a year
or upon request of employee.
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Breakdown of Employees by Region and Employment Contract

New Employee Hires

Total Number of Employees: 2069

2017: Total Employees: 321 (15%)

521

454

51

DACH

International

1 102 employees total

16

>50

142

131

38 temporary employees

* Full time: 1031
Part time: 51

1 067 permanent employees*
44 temporary employees
* Full time: 1046
Part time: 21

* Full time: 819
Part time: 112

2016

Women
996 employees total
926 permanent employees*
70 temporary employees
* Full time: 842
Part time: 84

** Total number of employees figure include people that are recognized as employees at
Bisnode. Temporary employees are those with a fixed term employment contract but an
individual considered as a Bisnode employee. Full time and part time data based on permanent employees. All data is provided in FTE except Bisnode Sweden providing full time
and part time in Head count. We also have contracted workers (consultants) performing
work mainly within sales, IT and finance at Bisnode. The scale of work varies between
resources at work peaks. By the end of the reporting year Bisnode had 225 consultants
working for the company.
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Sweden

Age

Country

150

156

30-50

International

32

Women
929 permanent employees*

22 temporary employees

109

<30

DACH
* New employee that joined Bisnode for the first time. The rate of new employee hire is the
amount of new hires out of the total number of employees working at Bisnode by the year end

Performance Reviews
2017

2016

Women

87,1%

95,2%

Men

90,6%

93,5%

100,0%

100,0%

967 employees total

1 080 permanent employees*

37

2016: Total Employees: 297 (14,1%)

Men

1 111 employees total

International

DACH

Temporary
Contract

Gender

Men

172

30-50

Men

155

Men

Country

160

180

Women

2017

Sweden

Age

Gender

International

Total Numbers of Employees
by Employment Contract and Type

112

<30

Women

DACH

60

138

141

2

2 009

1034

>50

Sweden

Sweden

Permanent
Contract

23

7

Group Management
Team
Country Executive
Management

97,2%

91,0%

Managers

87,6%

96,6%

Employees

88,7%

95,9%

Total

89,0%

95,9%

Employees Who Left Bisnode

2017: Total Employees: 423 (20,4%)
89
195

98

175

<30

Women

Sweden

Age

Gender

Country

236

228

186

30-50

Men

International

62

DACH

2016: Total Employees: 504 (23,9%)
86
223

* The total rate shows the percentage of Bisnode total employees that received
an performance career development review during 2017. One of the Group
Management Team members is also part of the Country Executive Management
in Sweden. To provide with the correct figure in the breakdown the member is
included in both employee category groups respectively.

>50

>50

112

Women
Gender

281

Men

201

<30

Sweden

Age

306

30-50

Country

235

International

68

DACH
* The employee turnover rate is the amount of employees who left Bisnode out of
the total number of employees working at Bisnode by the year end.
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Composition of Governance Bodies and
Breakdown of Employees by Age Groups
Board
of Directors

2017

Group Management Team

2017

Board
of Directors

Age <30

0,0%

Age <30

0,0%

2016

Women

27,3%

44,4%

72,7%

55,6%

11

9

2017

2016

63,6%

Age 30-50

40,0%

Men

Age >50

36,4%

Age >50

60,0%

Total

11

Total

2017

Managers

2017

Country
Executive
Management

Age <30

1,4%

Age <30

3,2%

Women

41,7%

40,3%

Men

58,3%

59,7%

Age 30-50

72,2%

Age 30-50

76,4%

Age >50

26,4%

Age >50

20,4%

72

Employees

Total

Total

18,0%

Age 30-50

60,4%

Age >50

21,6%

Total

1 738

2017

2016

Women

30,0%

18,2%

Men

70,0%

81,8%

10

11

2017

2016

Women

33,3%

38,2%

Men

66,7%

61,8%

250

256

Total

72

67

Managers

Total

250

Employees

2017

Age <30

Group Management Team

10

Country
Executive
Management

Total

* One of the Group Management Team members is also part of the Country Executive Management in Sweden. To provide with the correct figure in the breakdown the member is included in
both employee category groups respectively.
** This is the first year Bisnode reports composition of governance bodies and breakdown of
employees by age group, hence we cannot provide comparison data.
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2017

Age 30-50

Total
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Composition of Governance Bodies and
Breakdown of Employees by Gender

53,3%
of our employees have
collective bargaining
agreements

2017

2016

Women

48,9%

49,0%

Men

51,1%

51,0%

Total

1 738

1 774

* One of the Group Management Team members is also part of the Country Executive Management in Sweden. To provide with the correct figure in the breakdown the member is included in
both employee category groups respectively.

We Take Climate
Change Seriously

Bisnode takes climate
change seriously and the
previous years have indicated a more significant
environmental focus for us.
With the acute severeness
of climate change, it is of
most importance that we
as a multinational com-

pany steer towards green
energy, minimised greenhouse gas emissions and
efficient energy reductions
from our operations. This
is illustrated by several
efforts during 2017 described in this section.
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Efforts Towards
Energy Reduction

Total energy consumption:

1 6144
MWh

With operations in 18 countries, we
are actively steering towards 100%
renewable energy in our offices and our
servers. Bisnode has set a new target
stating that all countries need to sign up
for renewable electricity if it is an option
in their local market. As of 2017, three of
our countries of operations could present
a certification of 100% renewable energy.
Our total consumption of renewable
energy in 2017 was 1 101 MWh, or 24%
of Bisnode Group’s total electricity consumption. This indicates an improvement
of 6% compared to last year. In our 2016
report, we faced a challenge with compiling energy data from all our countries of
operations. This was due to extended environmental data requirements, as it was
the first time Bisnode Group collected
data in accordance with the GRI framework. During 2017 we have worked hard
to consolidate global data from all countries and we are happy to present the full
picture of Bisnode Groups’ environmental
performance this year. All our countries
of operation are currently overseeing their
routines and implementation of initiatives
to reduce their environmental impact.
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Precautionary
Principle!
“As a signatory member of
the UN Global Compact we
apply the Precautionary
Principle as part of our
core business”

Energy Consumption

Total Energy
Consumption (MWh)

2017

2016

Fuel from company
owned cars

8 740

8 257

Electricity

4 612

5 119

Heating

2 758

3 047

Cooling

34

49

16 144

16 472

Total

* Company owned cars are run by non-renewable fuels.

Bisnode
Switzerland

To fulfil Bisnode Group’s environmental target, Bisnode Switzerland
has during the year changed to
renewable electricity in its office
facilities. By doing this change they
have decreased their climate
footprint by 64% compared to
the previous year.

Total CO2e

5 727
CO2e

Sustainability Report 2017

Sharpened
Travel Policy

Total CO2e
Scope 1

Total CO2e (tonnes)
2017

2016

Company
owned cars

1 570

2 181

Total

1 570

2 181

Scope 1 emissions occur from
sources that are owned or controlled by Bisnode. This includes
emissions from our cars owned or
leased by the company.

* The reduction in scope 1 emissions mainly relate to a decrease in reported car emissions from Czech Republic and Germany. Germany has also improved the data disclosure by receiving data directly from its leasing suppliers.

Scope 2

One of Bisnode’s most substantial
environmental impacts comes from
business travels. During 2017 we have
taken active measures to reduce our
emissions related to airfair and car travel
by updating our Business Travel Policy.
The policy outlines for all employees
to consider environmental precaution,
efficiency and cost-reduction when planning a business trip. Within the area of
business travels, we have seen a positive
outcome during 2017 with a 12% reduction in CO2e emissions from air travel
and a 31% reduction from car travels,
compared to 2016. Although the use of
personal vehicles among our employees
has more than doubled during the past
year, our total CO2e emissions from cars
have decreased by 20%. Compliance with
Bisnode’s Business Travel Policy will help
us streamline our processes, which will
further reduce our environmental impact.
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2017

2016

1 147

984

Heating

481

504

Cooling

0

2

1 655

1 490

Electricity

2,76
Emission intensity

tonnes CO2e/FTE

Total CO2e (tonnes)

Total

Scope 2 accounts for emissions
from purchased electricity, heating
and cooling consumed by Bisnode.
Heating includes district heating,
natural gas and oil.

* Electricity figure shows the market based Scope 2 emissions, location based scope 2 emissions is 1 575 tonnes CO2e.
Majority of changes in scope 2 relates to changes in calculation methodology to market based approach.

Scope 3

Business travels
Office supplies
Upstream
emissions*
Total

Total CO2e (tonnes)
2017

2016

1 969

1 922

49

105

484

483

2 502

2 510

Scope 3 emissions are driven by
Bisnode activities but occur from
sources that are not owned or
controlled by Bisnode. This includes
emissions from our business
travels, overnight staying at hotels,
office supplies and upstream emissions from activities earlier in the
value chain.

* Other upstream emissions include energy transmission & distribution lossess in electricity grid and upstream emissions
from electricity, heating and fuel production. Business travel include emisisons from flights, train, taxi, employee owned cars
and hotel nights. Office supplies include office paper, printed materials and fruit.
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Handling our
E-waste
Responsibly
Bisnode Croatia
As an IT provider, our waste category with significant impact is electronic waste. IT is a global issue as
the components contain different
hazardous materials, which are
harmful to human health and the
environment if not disposed in a
proper manner. During 2017 e-waste
within Bisnode Group amounted to
34,5 tonnes. In the majority of our
countries of operation we have
a system in place for handling
e-waste. The countries that do not
have e-waste handling will implement a system during 2018. We
further encourage our employees
to implement environmentally
friendly routines in their daily work,
such as printing double-sided to
reduce paper consumption.
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During 2017 we launched the
project “e-Invoice” in Croatia. The
e-Invoice is an electronic document
identical to a paper invoice, enabling fast
delivery, accuracy and reliability. The
next step for Bisnode Croatia is to reduce costs for paper, envelopes
and postal deliverance by
30-40%.

Bisnode Austria
Bisnode Austria has several initiatives
in place concerning taking care of electronic waste. All kind of toner cartridges is collected by an external company, which reuses the
empty cartridges by refilling them and selling them
again. The profit is donated to the “Austrian Foundation for helping children with cancer”. Bisnode
Austria also collects old and damaged mobile
phones that have been used by our employees.
During Christmas time the mobile phones
are donated to a charity foundation,
supporting poor families in
need in Austria.

Sustainable
Value Chain

Bisnode works with a wide
range of different suppliers,
but only suppliers who take
their corporate responsibility seriously, and support
and apply the same principles that we do. Sustain

able sourcing is important
to us, since it allows us to
use our influence to promote and drive effective,
long-term sustainable business behaviours among
our suppliers.

Sustainability Report 2017

Taking Responsibility
for the Entire Value
Chain

Bisnode’s value chain
Raw Data
Data is collected from a variety
of different sources

Internal Data Bases

External Data Bases

Data is imported into databases
in order to make it possible to
structure and search the data in an
efficient way

Data is collected from external
databases, including both other
companies and Bisnode’s customers’ own databases

Enrichment of Data
Our value chain includes all actors, upstreams and down-streams across the
entire value chain. Our customers range
from government agencies to small and
medium-sized companies and global corporate groups. They operate in a variety
of industries: banking and finance, the
government and public sector, real estate,
insurance, retail and manufacturing. One
thing they all have in common, though, is
their determination to let data be a driving
force and to make decisions based on
Smart Data.
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Customer Satisfaction

During 2016 Bisnode launched the Annual
Customer Loyalty Survey NPS (Net Promoter Score) in majority of our countries
to support our transition to become the
most wanted partner for Data and Analytics in Europe. In the year 2017, the Customer Survey was implemented across all
our countries of operations. Our success
is reflected in a positive score of 16 from
our top 1 000 customers.

The data is refined and analysed

Customers
The results are delivered to our
customers to use in their business
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Consolidating
Sustainability
Resources in
Procurement
Bisnode has over the years acquired
many companies in different regions to
gain market share and increase product
offering. These acquisitions also inherited
several suppliers in each Bisnode entity,
which has formed a comprehensive
supplier landscape. The suppliers deliver
products and services within IT, Data,
Professional services and many other
categories. Controlling these suppliers in
terms of sustainability, as well as other
areas, is of crucial concern for us.
During 2017 we have appointed a new
Head of Procurement who is responsible
for coordinating the Procurement process
across the group. The new governance
structure of procurement will increase
cost efficiency and facilitate our work
towards a sustainable supply chain.
During 2017 we have updated our Code
of Conduct for Suppliers, which is applicable for all partners delivering goods and
services to Bisnode, including their subcontractors. The Code of Conduct outlines what we expect from our suppliers;
respecting human rights, offering a safe
and healthy workplace with good working
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conditions, preserving the environment
and ensuring ethical business practice.
These values are in line with the same
standards outlined in Bisnode’s Code
of Conduct for employees.

Our Code of Conduct
for Suppliers must
be signed for any
contract exceeding
SEK 1.000.000.
In addition, documentation on environmental impact and social conditions,
including action plans and improvement targets must also be presented
to Bisnode. Our Head of Procurement
is the owner of the policy and responsible for updating and following-up on
the requirements stated. During 2018
Bisnode will implement a new process for
pre-purchasing screening to ensure that
sustainability aspects are including in our
RFP process.

Managing Sustainability
Risks in the Supply Chain

Last year Bisnode Sweden initiated a pilot
project to assess and measure suppliers’ compliance with our Code of Conduct for Suppliers
by using a web-based self-assessment tool.
In this pilot project suppliers were asked to
fill in an online self-assessment to determine
their sustainability rating taking in to account
the four areas of sustainability; human rights,
labor right, environmental protection and anti-
corruption.
During 2017 we have extended this project and
we now use the tool on Group level starting
with our high-risk supplier categories including
Business Process Outsourcing. IT programming, Facility Cleaning and E-waste. The tool
screens for any breaches against internationally proclaimed human rights, labor rights,
environmental protection and anti-corruption in
accordance with the UN Global Compact. The
rating is vital in determining a supplier specific
risk mitigation strategy and action plan for
those with a medium or high-risk rate.

Community
Engagement
Bisnode wants to be a
catalyst for digital interest,
innovation and transformation in all parts of society.
Our community engagement includes “Sprinnovations”, Coder Dojos and
innovation contests. These
initiatives aim to trigger engagement and inspiration
for IT, data and technical
solutions. Outside these

commitments, each country of operation has its own
initiative for promoting a
sustainable development
in local communities.
This includes supporting
local organisations, clubs
and programs that drive
a social, environmental
and economic sustainable
progress in countries, cities
and communities.
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Sprinnovations

A yearly Bisnode feature is our Sprinnovations, where employees get to develop
new ideas for Bisnode. In 2017, 17 Sprinnovations took place in several countries
of operation. The initiatives open up for
innovation, creativity and collaboration
among colleagues from different business functions. The Sprinnovations result
in some great ideas, knowledge exchange
and many great laughs!

Bisnode
Denmark
Bisnode Denmark donated
DKK 15 000 to Kræftens
Bekæmpelses Knæk Cancer campaign.
The money was collected both from
Bisnode as a company but also private donations from the employees showing great support
towards this initiative.

Bisnode Hosts
Programming Sessions
for Children

Bisnode Sweden
During the year Bisnode Sweden
provided an internship for a newcomer
with an academic degree via The Royal
Swedish Academy of Engineering Sciences
(IVA). Jobbsprånget is a four month internship program with the purpose to speed
up the introduction of the newcomers
to the Swedish labor market and to
provide them an opportunity to
show their potential.

In an increasingly digital society, programming is quickly becoming an essential skill. Bisnode contributes by hosting
programming sessions for children
and youngsters in collaboration Coder
Dojo, a global network of free computer
programming clubs for young people.
During the year Bisnode Group hosted 8
sessions; 5 in Sweden, 2 in Slovenia and 1
in Hungary.

Data Drives Future
Innovation

Lund University in Sweden arranged Lund
Innovation Challenge with Bisnode as a
partner, a competition providing students
with the opportunity to create new
business ideas using data from Bisnode.
More than 100 students participated in
the event even though it was the first
time a Hackathon of this magnitude
was arranged. This shows that there is
an interest in creating new data driven
business ideas.
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Bisnode Slovenia
Bisnode Slovenia is focusing on
education and has held several lectures
and workshops for students and teachers
at University of Ljubljana throughout the year.
The lectures and workshops have focused on
understanding the meaning and advantage purposes of business analytics and data. In April,
Bisnode Slovenia also participated at the
Faculty’s real business cases team competition ‘Young accountant’ with
our Bisnode case – it’s big
vs. smart.

About the
Report

This report summarizes
Bisnode’s sustainability
performance 2017. It is
prepared in accordance
with the GRI Standards:

Core option and also constitutes Bisnode’s Communication on Progress report
(COP) to the UN Global
Compact.
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Scope and
Boundaries

This is Bisnode’s second annual sustainability report. The 2016 Sustainability
Report was published on 2nd of March
2017. Unless otherwise stated, the information disclosed refers to activities undertaken from January 1 to December 31,
2017. Information presented in the report
describes how we manage our most
prioritised topics across our value chain.
Data and information presented in the
report refers to our direct operations in
all our countries where we are present.
This is a change from last year’s report
when Austria, Bosnia-Herzegovina and
Macedonia were excluded. Otherwise
stated, there has not been any significant
changes in Bisnode operations during
the year.
Social and governance data has been
collected via templates provided by the
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Group sustainability team to appointed representatives in each country of
operations. Human resources data is
compiled by using Full Time Equivalent
(FTE). Environmental data is collected via
Bisnode’s environmental system and calculated based on the latest version of the
Green House Gas (GHG) Protocol with the
exception of market-based calculation of
electricity in Scope 2 following the earlier
version of the GHG Protocol. The base
year for the environmental data is 2016
and all greenhouse gases are included
in the emissions figures. The emission
intensity figure disclosed include all three
scopes. In cases where data was not
available, estimates have been made.
The information and data presented
in this report has not been externally assured.
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GRI Content Index
GRI 102 – General Disclosures
Pagenumber

Fulfillment

COP Principle

Organization Profile

39

Pagenumber
102-13

102-1

Name of the
organization

102-2

Activities, brands,
products, and services

102-3

Location of
headquarters

4

102-4

Location of operations

4

102-5

Ownership and
legal form

4

102-6

Markets served

4

102-7

Scale of the
organization

4

102-8

Information on
employees and
other workers

4, 26

102-9

Supply chain

33, 34

102-10

Significant changes to
the organization and
its supply chain

38

102-11

Precautionary principle or approach

29

102-12

External initiatives

11

GRI Content Index

Omissions

4

Membership
associations

39

Statement from senior
decision-maker

7

Fulfillment

COP Principle

Strategy

5, 6

102-14

Ethics and Integrity
102-16

Values, principles,
standards, and norms
of behavior

17

Principle 10

Governance
102-18

Governance structure

14

Stakeholder Engagement
Principle 6

Principle
1, 2, 3, 4

102-40

List of stakeholder groups

11

102-41

Collective bargaining
agreements

27

102-42

Identifying and selecting stakeholders

11

102-43

Approach to stakeholder engagement

11

102-44

Key topics and
concerns raised

11

Principle 3

Omissions
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GRI 200 – Economic Standards

Reporting Practice

40

102-45

Entities included in the
consolidated financial
statements

102-46

Defining report
content and topic
Boundaries

Bisnode’s Aspect: Active Work Against Corruption
38

11, 12

102-47

List of material topics

12

102-48

Restatements of
information

38

102-49

Changes in reporting

38

102-50

Reporting period

38

102-51

Date of most recent report

38

102-52

Reporting cycle

38

102-53

Contact point for
questions regarding
the report

14

102-54

Claims of reporting in
accordance with the
GRI Standards

37

102-55

GRI content index

39

102-56

External assurance

38

GRI Content Index

Pagenumber

Fulfillment

COP Principle

Omissions

GRI 205: Anticorruption 2016
103-1

Explanation of the
material topic and
its boundary

18

103-2

The management
approach and its
components

18

103-3

Evaluation of the management approach

18

205-3

Confirmed incidents
of corruption and
actions taken

18

Principle 10

GRI 300 – Environmental Standards
Bisnode’s Aspect: Minimising Energy Use
Pagenumber

Fulfillment

COP Principle

GRI 302: Energy 2016
103-1

Explanation of the
material topic and
its Boundary

29

Principle 9

103-2

The management
approach and its
components

29

Principle 9

103-3

Evaluation of the management approach

29

Principle 9

302-1

Energy consumption
within the organization

29

Principle 7, 8

Omissions
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Bisnode’s Aspect: Emissions of Greenhouse Gases
Pagenumber

Fulfillment

COP Principle

Bisnode’s Aspect: Sustainable Supply Chain
Pagenumber

Omissions

GRI 305: Emissions 2016

Fulfillment

COP Principle

GRI 308: Supplier Environmental Assessment 2016

103-1

Explanation of the
material topic and
its Boundary

29, 3

Principle 9

103-1

Explanation of the
material topic and
its Boundary

34

Principle 2, 4, 5

103-2

The management
approach and its
components

29, 3

Principle 9

103-2

The management
approach and its
components

34

Principle 2, 4, 5

103-3

Evaluation of the management approach

20, 3

Principle 9

103-3

Evaluation of the management approach

34

Principle 2, 4, 5

305-1

Direct (Scope 1)
GHG emissions

30

Principle 7, 8

308-1

34

Principle 8

305-2

Energy indirect (Scope
2) GHG emissions

30

Principle 7, 8

New suppliers that
were screened using
environmental criteria

305-4

GHG
emissions intensity

30

Principle 8

Bisnode’s Aspect: Efficient and Sustainable Transportation of Goods and Services
Pagenumber

Fulfillment

COP Principle

GRI 305: Emissions 2016
Explanation of the
material topic and
its Boundary

30

Principle 9

103-2

The management
approach and its
components

30

Principle 9

Evaluation of the management approach

30

Other indirect (Scope
3) GHG emissions

30

305-3

41

GRI Content Index

Omissions

We will implement a
new process for prepurchasing screening
during 2018, thus
report the figure
starting 2018. This
year we disclose
total number of
suppliers that have
received our
self-assessment
questionnaire.

Bisnode’s Aspect: Responsible Handling of Electronic Waste

103-1

103-3

Omissions

Pagenumber

Fulfillment

COP Principle

Own KPI
103-1

Explanation of the
material topic and
its Boundary

31

Principle 9

103-2

The management
approach and its
components

31

Principle 9

Principle 9

Principle 7, 8

Omissions
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Pagenumber
103-3

Evaluation of the management approach

31

Total amount
of e-waste

31

Fulfillment

COP Principle

Pagenumber

Omissions

Principle 9

GRI 400 – Social Standards

103-2

The management
approach and its
components

24

103-3

Evaluation of the management approach

24

403-1

Workers representation in formal joint
management–worker
health and safety
committees

24

Bisnode’s Aspect: Retention and Recruitment of Employees
Pagenumber

Fulfillment

COP Principle

Omissions

Pagenumber

Explanation of the
material topic and
its Boundary

23, 24,
25

103-2

The management
approach and its
components

23, 24,
25

103-1

Explanation of the
material topic and
its Boundary

25

103-3

Evaluation of the management approach

23, 24,
25

103-2

25

401-1

Percentage of
employees receiving
regular performance
and career development reviews

The management
approach and its
components

103-3

Evaluation of the management approach

25

404-3

Percentage of
employees receiving
regular performance
and career development reviews

Principle 6

26

Pagenumber
GRI 403: Occupational Health and Safety 2016

42

GRI Content Index

Explanation of the
material topic and
its Boundary

Fulfillment

COP Principle

GRI 404: Training and Education 2016

Bisnode’s Aspect: Safe and Healthy Work Environment

103-1

COP Principle

Omissions

Bisnode’s Aspect: Training and Education of Employees

GRI 401: Employment 2016
103-1

Fulfillment

24

Fulfillment

COP Principle

Omissions

25, 26

Principle 6

Omissions
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Bisnode’s Aspect: Diversity and Equal Opportunity for Employees
Pagenumber

Fulfillment

COP Principle

Bisnode’s Aspect: Community Involvement
Pagenumber

Omissions

GRI 405-1: Diversity and Equal Opportunity 2016

GRI 413: Local Communities 2016

103-1

Explanation of the
material topic and
its Boundary

23

103-1

Explanation of the
material topic and
its Boundary

35, 36

103-2

The management
approach and its
components

23

103-2

The management
approach and its
components

35, 36

103-3

Evaluation of the management approach

23

103-3

Evaluation of the management approach

35, 36

405-1

Diversity of
governance bodies
and employees

27

Principle 6

Bisnode’s Aspect: Non-discrimination

Omissions

Fulfillment

COP Principle

Omissions

GRI 414: Supplier Social Assessment 2016
Fulfillment

COP Principle

Omissions

103-1

Explanation of the
material topic and
its Boundary

34

Principle
1, 2, 4, 5

GRI 406: Non-discrimination 2016

43

COP Principle

Bisnode’s Aspect: Sustainable Supply Chain
Pagenumber

Pagenumber

Fulfillment

103-1

Explanation of the
material topic and
its Boundary

23

103-2

The management
approach and its
components

34

Principle
1. 2, 4, 5

103-2

The management
approach and its
components

23

103-3

Evaluation of the management approach

34

Principle
1, 2, 4, 5

103-3

Evaluation of the management approach

23

406-1

Incidents of discrimination and corrective
actions taken

23

GRI Content Index

Principle 6

Sustainability Report 2017

Pagenumber
414-1

New suppliers that
were screened using
social criteria

Fulfillment

34

COP Principle

Omissions

Principle 2

We will implement
a new process for
pre-purchasing
screening during
2018, thus report
the figure starting
2018. This year
we disclose total
number of suppliers
that have received
our self-assessment
questionnaire.

COP Principle

Omissions

Bisnode’s Aspect: Digital Sustainability
Pagenumber
GRI 418: Customer Privacy 2016

44

103-1

Explanation of the
material topic and
its Boundary

19, 20,
21

103-2

The management
approach and its
components

19, 20,
21

103-3

Evaluation of the management approach

19, 20,
21

418-1

Substantiated complaints concerning
breaches of customer
privacy and losses of
customer data

21

GRI Content Index

Fulfillment

